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Agenda for the first online class

1. Teacher introduction

2. Syllabus overview

3. First lecture.

4. The first seminar



1. Teacher's introduction

Ivan holds PhD in Economics; he is a researcher with a
special emphasis on cross-border tourism in Europe and Asia,
From January 2021 is the Federal Expert of the Russian
Agency for Strategic Initiatives in the Regional Tourism
Development Council.

Ivan has an experience in leading an international tour
operator company and aims to bridge the academic and
business worlds together to benefit the local society.
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2. Syllabus

SYLLABUS for the discipline:

“GEOECONOMICS AND REGIONAL
DEVELOPMENT”

The main scientific and methodological as well
as didactic task is through the discipline “Geo-
economics and Regional Development” let
students obtain the required minimum of
systematic and logically consistent knowledge of
basic conceptual apparatus as well as of the
most important issues and trends in the
development and spatial location (cluster) of the
productive forces in the world and national
economy.



2. Syllabus

“Geo-economics and Regional Development” as a fundamental discipline

provides the necessary knowledge in the following areas:

• basic laws and principles of the territorial location of the productive forces in the
national and world economy. Localization theories and regional growth in a market
economy;

• modern approaches and methods of economic evaluation of natural and resource
potential and the main load flows. The influence of the natural complex on the structure
and the regional development of the world economy;

• geo-economical and regional analysis of the contemporary global issues (raw materials,
energy, demographics, food and environmental issues); sustainability, sustainable
development

• methods and models of the spatial (special) analysis (optimal territorial concept),
territorial optimum; modeling and complex development of the urban territories;
regional, economic, social and environmental efficiency;

• geo-economics and regional economic policy and the Latin American, AsiaPacific,
Eastern European, Western European and North American regions;

• regional government structures, local administration and local self government in a
market economy. DMO = Destination Management Organization (Tourism Industry).



2. Syllabus

• Resource potential and economic restructuring. Industry of the
experience. Transiting economy and dormant consumers – pro-
consumers economy.

• Geo-economic challenges of the global technological change. Globality,
global forces and globalism. Comparison of the Worlds - realism,
economy and forecasts.

• The status of the world in the late twentieth century and the early twenty-
first century and the end of the modern. Multi-polar and multi-civilization
world.

• 2007-2008, 2009, 2014, 2020, SWOT



2. Course preliminary content



Expected Learning Outcomes.

The students will gain:

- knowledge about the fundamental principles of Geo-economics and Regional
Development as well contemporary strategies for their application;

- skills and knowledge to perform geo-economic and regional analysis of the
contemporary global problems.

The course will provide the following key points:

- knowledge and skills – the students will get basic knowledge and expertise
about the nature of Geo-economics and Regional Development, regional
economic integration, cross-border cooperation, the functioning of the
European Union as well as application of analyses related to the assessment of
the territory and the development of the economy.

- skills - students will gain methodological and practical skills and ability to
develop programs for geo-economic development, cross-border cooperation as
well as for setting the priorities and objectives of the regional policy and
regional cooperation in geo-economic plan.



Lecture 1
Sustainable Development & Geoeconomics

• The lecture has two parts. The first part is dedicated to
the theoretical background and framework of
sustainability and its applications to tourism.

• The second part shows the practical case of the
Chinese-Russian cross-border sustainable tourism
development. This practical case-study illustrates the
thirty-year history of entrepreneurship between two
neighboring regions in the tourism industry and the
cross-border geoeconomic collaboration supported by
the government of two countries. 满洲里is a district in
呼伦贝尔市.



5-minute break.
First part

Theoretical part.

- The definitions for Sustainability.

- The Sustainable Tourism.

- Sustainable Marketing.

• Sustainable tourism (why tourism) and links to the

geoeconomics (Macro)

• Sustainability (why sustainable development) (Macro)



Why is Tourism industry a good example for tracing the 
economic policy nowadays? Here are some examples:
Chinese Government supports the tourism industry by its 
fiscal policy
source: UN WTO dashboard



Expected learning outcomes

After attending this lecture you should be able to:

• understand of the modern concepts of sustainability.

• define sustainable tourism.

• know the four capitals of sustainable tourism

• explain Economic sustainability, Social sustainability,
Cultural sustainability, and Ecological (Environmental)
Sustainability



Plan of the lecture

1. Theoretical part.

- The definitions for Sustainability.

- The Sustainable Tourism.

2. Practical part. Case of the Chinese-Russian cross-
border sustainable tourism development

3. Quiz: Do you know where is the biggest Russian
nesting doll (套娃) located?

Conclusion

Q&A section.



Tourism economy before the 
pandemic

Tourism was one of the largest and fastest growing economic

sectors in the world. According to the World Tourism

Organization (1), 1.32 billion people travelled to a foreign

country in 2017 and this number was expected to reach at

least 1.8 billion in 2030. Tourism accounts for 9% of the

world GDP and generates one job out of 11: it is, therefore, a

key driver of socio-economic regional development, creating

wellbeing for communities.

It is also an integral part of the lifestyle of much of the

societies and provides tourists with experiences for their

personal growth



2.1 Describing the economic impact 
of tourism



2.1 Describing the economic impact 
of tourism



The Systematic Links between Demand and 
Supply: The Influence of Marketing 



Tourism economy before the 
pandemic, part 2

All indicators confirm that the tourism industry has

consistently continued to grow despite the economic

crisis that affected many regions of the world in the last

ten years. Global expenditures on travel increased by

more than 100% between 2000 and 2016.

The market is expected to grow steadily for the next

years, as it has grown at the average pace of 4% in the

last 7 years.



Tourism in 2020
UNWTO World tourism dash board 

INTERNATIONAL TOURISM AND COVID-19

A compilation of data on country, regional and

global level on the impact of COVID-19 on

tourism, alongside an impact assessment on the

economic impact of COVID-19 crisis on tourism.

The dashboard includes data on:

• International tourist arrivals

• International tourism receipts

• Vulnerability of destinations

• Tourism as share of GDP

• Tourism as share in total exports

• International tourism as share of total 
tourism (including domestic)



Tourism in 2020



Tourism in 2020
World



Tourism in 2020
Poland



Tourism in 2020
Russia



Tourism in 2020
China



Tourism in 2020
The USA



Chinese Government supports the tourism 
industry by its fiscal policy
source: UN WTO dashboard



Tourism economy after the pandemic

Our analysis of the UNWTO reports and dashboards,

other relevant data available in the 2018 edition of

“OECD Tourism Trends and Policy” published by the

Organisation for Economic Co-operation and

Development shows that some trends will be still in the

focus of tourism development. Let’s consider after

pandemic’s tourism trends and megatrends.



Tourism Trends and Megatrends

A number of different factors will affect societies in the

coming years, which will have to be taken into

consideration to prepare for the next challenges in the

tourism market. It is therefore interesting to name some

of the so called “megatrends” which are studied by

experts and comparing them to the projected demand

and offer of tourism in the near future:

- Demographic changes

- Sustainability

- New technologies (VR, IT in booking, augmented reality,…)

- Travel behaviour (QR)



Regarding demographic changes

Regarding demographic changes, the share of

people over 60 years of age in the global population

is expected to nearly double over the next 35 years.

As people become older it is very likely that they will

develop various impairments and therefore will have

additional access requirements. As such, the travel

market for older people is likely to grow substantially and

infrastructure and support services will have to be

tailored to accommodate this increased demand.

* Swedish experience. Hotel chain. Scandic

Universal design of tourism services. Accessible tourism



New technologies

New technologies continue to change the way tourists

plan and experience travel. Digitalisation is transforming

the sector, and peer-to-peer/shared usage platforms will

likely continue to create new market places and business

models TripAdvisor. The tourism sector is likely to feel

the impacts of automation and integration of machine

learning in the workforce qunar.com, 去哪儿，elong，

ctrip,。。。 and in fact technology is already changing

the consumer face of tourism in some sectors (hotel

front desk, airport check (my experience) in, etc.)



10-minute break till 10:00
Travel Behaviour

Lastly, Travel Behaviour will be affected by a range of

internal and external factors over the next 20-25 years,

presenting opportunities and challenges for industry and

policy makers. The sheer growth in visitor numbers,

safety and security concerns, perceptions of travellers,

changes in customs and immigration policies, transport

innovations (Segway excursions in European capitals

are common now), access infrastructure, and aviation

regulations (COVID-19 test results are needed to board

the international flight), are just some of the issues likely

to affect the movement of people (Pandemic).



What is Sustainability and 
Sustainable development?

There is an emerging consensus in the development

community that “sustainability” is not just a passing fad,

a facile buzzword, or a vague, idealistic objective: rather,

sustainability is a meaningful, practical philosophy

capable of delivering superior and enduringly

positive outcomes for a wider range of development

stakeholders.



Introduction to Sustainability

How can tourism contribute to sustainable development?

Does it have a meaningful role to play in fighting

poverty and promoting the growth of strong,

prosperous communities? Or protecting the biodiversity

and intangible cultural heritage of the countries?



Introduction to Sustainability

To integrate sustainable tourism into a broader strategy

for promoting inclusive, broad-based, equitable and

ethical long-term growth and development, it is

necessary to build a comprehensive understanding of

sustainable development as a wider concept and

practice, one capable of shaping policy on a global

scale.



SUSTAINABLE DEVELOPMENT 
AND THE ENVIRONMENT

In 1984 the World Commission on Environment and

Development, also known as the Brundtland

Commission, was established at the request of the

Secretary-General of the United Nations. The

Commission had three objectives:



The Brundtland Commission’s 
objectives:

“(a) to re-examine the critical issues of environment and
development, and formulate innovative, concrete, and
realistic action proposals to deal with them;

(b) strengthen international cooperation on environment
and development, and assess and propose new forms of
development that can break out of existing patterns and
influence policies and events in the direction of needed
change; and

(c) raise the level of understanding and commitment to
action on the part of individuals, voluntary organizations,
business, institutes and governments.” ESG



“Our Common Future” document

Three years later the commission published its findings

in a document titled “Our Common Future” often

referred to as simply the Brundtland Report.



Brundtland Report.

This study recognized the need to address

developmental disparities between nations through a

shared policy of “sustainable development”,

designed to make certain that further economic growth in

both advanced and developing countries would not do

irreparable damage to the planet or compromise its

ability to sustain a growing world population.



Definition of Sustainable development

Sustainable development was defined by the Brundtland

report as,

“Balancing the imperative of economic growth with the

promotion of social equity and the preservation of our

natural heritage, thereby ensuring that the needs of

present generations are met without compromising the

care taken of needs of future generations.”

This was among the first uses of “sustainable

development” in this specific context, and it remains the

most frequently cited definition of the term.



Definition of Sustainable development

Using this definition as a reference point, we can

observe a critical realignment in the way development is

understood. Previously, “development” tended to be

regarded exclusively in terms of its implications for

economic growth (remember GDP as indicator).

“Sustainable development”, by contrast, requires that the

long-term impact of present decisions and consumption

habits be taken into account, so as to promote

“intergenerational equity.”



Definition of Sustainable development.
Shift to sustainable tourism

This concept, which is closely related to sustainability,

had been developed a decade earlier to define a

principle of investment management, but which was

quickly expanded upon in a number of different contexts,

and became widely influential not only in

environmental management and economics, but in

law, philosophy and public policy as well.



Sustainable tourism

The practical application of intergenerational equity to

the development of the tourism industry often involves

the conservation of ecology, biodiversity and overall

environmental quality, as well as the preservation of

cultural heritage, including not only historic sites and

artefacts, but also traditional practices, knowledge, ICH,

and ways of life + economy (income, revenue).



Economy is still important

• Economic viability is an essential component of

sustainability.

• Sustainable development policies must, by definition,

be informed by a rigorous understanding of economic

principles.



UN Environmental Programme

According to a definition provided by the UN

Environmental Programme (World Tourism Organization

(2005)

“sustainable tourism is set of activities that “takes full

account of its current and future economic, social and

environmental impacts, addressing the needs of visitors,

the industry, the environment and host communities.”

Expanding on this definition Ivars (2004) locates

sustainable tourism within the broader framework of

sustainable development, describing it as:



Ivars’ definition (2004) for Sustainable 
tourism

…process of qualitative change, a product of political

will, which, with the indispensable participation of the

local population, adapts the institutional and legal

boundaries as well as the planning and management

instruments to development based on a balance

between the preservation of the natural and cultural

heritage the economic viability of tourism and the

social inclusion and equity of the development.



Sustainable tourism is based on four 
capitals

Three pillars or non-traditional capitals of Sustainable tourism

are:

• Social capital (making the positive impact to the local

communities)

• Environmental capital (preserving the nature)

• Cultural capital (to support the culture)

The last one is the traditional economic capital.

To sustain tourism development, we should focus on

Economic sustainability, Social sustainability, Cultural

sustainability, and Ecological (Environmental) Sustainability



Components of sustainable tourism
ILO: Developments and challenges in the tourism and hospitality sector. Issues paper for the Global Dialogue 
Forum for the Hotels, catering and tourism sector, Geneva, 23–24 November 2010. 



1. Economic sustainability 

It refers to the ability of a project or program in tourism

to become economically self-sufficient, allowing it to

continue operating indefinitely, or to a situation in

which a temporary intervention yields a permanent

welfare improvement for the locals (building new

roads,…)



2. Social sustainability

It refers to the need to balancing the personal costs and

benefits of a development intervention with its costs and

benefits to society (to the local communities).

For example, building a new paved road in remote

community may have the potential to significantly

increase incomes by boosting commerce, benefitting

people as individuals, but it may also have deeply

adverse social consequences: cars and trucks on the

new road may generate significant pollution or present a

serious safety hazard.



3. Cultural sustainability

It refers to the intangible, typically unquantifiable yet

undeniably real value that people ascribe to their cultural

heritage and identity. ICH = Intangible Cultural Heritage

As noted above, ‘culture’ is not just a matter of historical

sites and artefacts, or indigenous arts, crafts, music and

dance, it is also a sense of traditional continuity and

authenticity, and pride in a particular way of life.



3. Cultural sustainability

https://ich.unesco.org/

https://ich.unesco.org/


Saami indigenous people living in 
Sweden, Finland and Northern Russia
Umeå, Northern Sweden, Saami week March 04-09, 2019 
The picture is taken by Ivan Monich



The ethnic village of Zhuangzu minority in 
Guangxi (China) 山和水
Nanning area, September 2019. The picture is taken by Ivan Monich





Saving the culture

For example: denser economic integration tends to

eradicate local languages through cultural

homogenisation and the economic ‘network effects’ of

the dominant language.

English, 普通话（北京话）ICH

By some estimates, a language is ‘dying’ every 14

days, and within the next century a full half of the world’s

languages may disappear.



5-minute break
4. Ecological sustainability 

Protection of the Earth’s biodiversity and maintain the

balance of local ecosystems through environmental

conservation and the responsible management of (finite

or limited) natural resources.

One of the keys to ecologically sustainable development

is the recognition that human communities are part of

their local ecosystem.

Carbon footprint calculator

https://www.carbonfootprint.com/calculator.aspx

https://www.carbonfootprint.com/calculator.aspx


Let’s talk about evolution of Marketing and why 
marketing is essential for economic policy (the 
answer is it is a game changer on the 
microeconomics level)



Which of these definition you like the 
most? 

Here are two popular and widely accepted definitions of marketing. The first
is the definition preferred by the UK’s Chartered Institute of Marketing (CIM),
while the second is that offered by the American Marketing Association (AMA):

• (1) Marketing is the management process responsible for identifying,
anticipating, and satisfying customer requirements profitably. (CIM, 2001)

• (2) Marketing is the activity, set of institutions, and processes for creating,
communicating, delivering, and exchanging offerings that have value for
customers, clients, partners, and society at large. (AMA, 2007) – Holistic
Marketing

New terminology:

• Coopetition = Competition and Cooperation

• Bleisure = Business and Leisure

• Glamping = Camping and Glamour



Ford T car model
Evolution of Marketing 
(marketing orientation)



4Ps of Marketing?
Evolution of Marketing 
(marketing orientation)

Holistic marketing, Marketing 2.0 based in Internet 2.0 (Social 
networks). Internet 3.0 (IoT is an element)



What is Sustainable Marketing

• Sustainability marketing, also referred to as green marketing, is
when a company focuses social and environmental investments
as a marketing strategy. Companies are often criticized for waste,
price markups, and misleading advertising. To counteract this type
of publicity, more companies are turning to sustainability
marketing.

• Sustainability marketing is a way to build relationships with
consumers while letting them know that they are important and so
are future generations. While it is a developing field, sustainability
marketing is an important piece of marketing strategy. How many
companies are there that can change your oil? Sustainability
marketing may just be the reason you choose a certain company
over the many others out there.



What is Sustainable Marketing

• https://www.cfainstitute.org/en/research/esg-investing

https://www.cfainstitute.org/en/research/esg-investing


What is Sustainable Marketing
https://www.fairtrade.net/



What is Sustainable Marketing
https://www.fairtrade.net/

https://www.fairtrade.net/about/how-fairtrade-works





IKEA’s Chief Sustainable Officer



https://www.youtube.com/watch?v=tkf
q__rdoD0



Common points of Sustainable Tourism 
and 

Sustainable Marketing

Sustainable tourism invites all stakeholders of the
tourism industry to use sustainable marketing.



Q&A Session



Part 2

Practical part.

The case of the Chinese-Russian cross-border
sustainable tourism development. It illustrates
the Economic policy of two neighbouring
countries, China and Russia.

This part of the presentation will be available
next week.
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