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Introduction to the Marketing and the Sustainability 
concept. Part 2

Practical part.

Case of the Chinese-Russian cross - border sustainable tourism
development

The second part shows the practical case of the Chinese-
Russian cross-border sustainable tourism development. This
practical case-study illustrates the thirty-year history of
entrepreneurship between two neighbouring regions in the
tourism industry from the marketing perspectives.



Transboundary region: 
Transbaikal region (Russia) – Inner Mongolia (China)



Location of Transbaikal region in Russia

"Transbaikalia is great, it's a mixture 
of Switzerland, the Don steppes and 

Finland“
(C) Anton Chekhov, 1890



Transbaikal 
region 赤塔
and
Inner Mongolia
呼伦贝尔：海拉尔，
满洲里，。。。





• From 1985 there was Perestrioka, a set of economic reforms

in the USSR.

• Tourism was one of the first steps in collaboration between

the transboundary regions. Initially, the groups of tourists

were more oriented on business goals in establishing

connections with Chinese partners.
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Tourism in the 1980s



Tourism in the 1990s

Russian visitors Chinese tourists

• entrepreneurs,

• import oriented entrepreneurs,

• tourists (to the Manzhouli and to other

destination in China).

• Chinese tourists were awarded with a tour

packages to Russia by Chinese local and

central government.

• University lectors, Communist Party

representatives, artists, teachers all groups

were belonging to specific field.

• The main destination was Chita.

• Every summer there were a set of groups

visiting Moscow and Saint Petersburg

passing Transbaikal region.
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Main framework, key figures and the major trends of transboundary

tourism.

• Almost 90% of cross border tourism is going under the no visa

Agreement. 29/02/2000

• There is a framework for tour packages.

The tour package for Chinese tourists is 4 days tour to Chita, The tour

package for Russian tourists is 3 days/2 nights in Manzhouli

• An asymmetry between inbound and outbound tourist flow.

Tourism in the 2000s
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Tourism in the 2000s

Dynamics of inbound and outbound tourist flows in the framework of the implementation of the 

Agreement served by tour operators of the Trans-Baikal Territory in 2001-2016. (on the visa-free channel)



Tourism in the 2000s





Why do Chinese tourists prefer to visit 
Russian Transbaikal region 草原

Tourism in the 2000s
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Figure 2. Tour package structure for Chinese group of 10 tourists



• Number of tourists for the period of 2012-2016

• The price and the structure of the tour packages each year

• Include/exclude the transfer depending on whether Chinese or
Russian company makes a transfer service.

• Collected data about tourists purchases during the trip.

• Taking into account the Russian currency exchange rate drop in
the end of 2014 we recalculated the income of stakeholders in
USD.

The Calculation of inbound tourism market Capacity

2012 2013 2014 2015 2016 Total, 
thousands 
USD

1319,74 1944,88 2118,53 2882,59 6320,86 14550,34



5-minute break
Part 3
Quiz

We will play a quiz game on tourism facts that will definitely surprise you.

Here is one spoiler:

"The world's biggest nesting doll is located in the world's biggest city.

Please, name this city. The territory of this city is bigger than Italy's, and it's

not Moscow.“





Can we copy the entire country?



Tianducheng (Chinese:天都城), also called Sky City, is a housing
estate in the suburbs of Hangzhou, Zhejiang
Province, China. Construction at Tianducheng began around
2007. Its central feature is 108-metre-tall replica of the Eiffel
Tower and 31 km2 of Parisian style architecture, fountains and
landscaping. It opened in 2007, and can accommodate more than
10,000 residents

Quiz starts

Can we copy the capital of France, Paris?



https://edition.cnn.com/travel/article/fake-paris-china/index.html

PARIS OR CHINA: CAN YOU TELL 
REAL THING FROM REPLICA? 20 PICTURES

https://edition.cnn.com/travel/article/fake-paris-china/index.html


Video



Highlights



Please, describe the impact of the tourism industry on the 
economical development of your home region (city)?

You may share your answer in our 腾讯会议 chat.

Task 1
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