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Introduction

Tourism normally has an important multiplier effect for local or national economies. Therefore, tourism can be practised in a sustainable inclusive manner whereby it contributes to the wellbeing of the tourists and of the local people it employs and who live in the areas tourists go. So, if we want to develop social and economic impacts we need to think about sustainability and sustainable tourism: Environmental sustainability, Economic and financial sustainability, Social and cultural sustainability.
Tourism is the largest growing industry on earth, it already represents 7 trillion USD annual turnover or 9.5 % of global GDP and is rising with 4% every year. Tourism has created directly 100 million jobs (3.4% of global employment) and supports 270 million jobs indirectly. If Global Tourism would be a country, its economy would rank third.
[bookmark: _GoBack]The coming generation of tourism operators, managers and policy makers have the obligation to include sustainability in their plans and operations. The industry has moved already great strides but still more can be done. I hope that this course will inspire students to think about tourism sustainability and act upon it.

Expected Learning Outcomes

By the end of the curse students should be able to:
· Express the essential concepts of sustainable tourism and describe its relevance to developing countries
· Define the concept of sustainable tourism development in both its ethical and pragmatic dimensions
· Describe the technical principles on which sustainable tourism development is based
· Highlight the key role that local citizens, private-sector representatives and civil-society organizations all play in sustainable tourism development
· Describe the unique economic characteristics of tourism and how the composition of the tourism sector impacts the destination economy
· Introduce the analytical models used in destinations planning and describe their relevance to sustainable tourism
· Assess the specific ways in which multi-stakeholder collaboration can contribute to sustainability.
· Define the cluster approach to tourism development and explore the relationship between the formation of tourism clusters and the growth of tourism destinations
· Expand the definition of economic, social, cultural and environmental capital and examine methods for measuring each type of local capital
· Introduce the main concepts and instruments involved in marketing tourism destinations.

Assessment method

Students' achievements are measured and evaluated by:
· the ability to develop a critical appreciation of the role of sustainability in tourism industry;
· the ability to develop team working skills, in particular: organization, negotiation, delegation;
· the ability to build team work; co-operation; leadership; following.

Students’ achievement will be graded according to the faculty and university standard using percentages: 0%- 59% (fail); 60%-100% (pass).
	Ratio of mark (the respective sum to 100%) 

Written exam (mandatory) [60%] 
Team project based on case study assessment (presentation and report are mandatory) [20%]
Short individual papers [20%]

Examination is based upon a written comprehensive individual exam, group assignments and short individual papers.

The following grading system will be used:
Pass with distinction (75% or more)
Pass (60% or more)
Fail (less than 59%).


Syllabus (Indicative content)
The content is grouped into 9 blocks. Each block includes lecture and seminar classes (case-studies).
Block 1    An Introduction to Sustainable Tourism Development
Introduction: What Is Sustainable Tourism? Tourism Governance: The Private Sector, the Public Sector and Civil Society The Impact of Tourism on the Destination Economy Strategic Planning for Sustainable Tourism Development The Value of Collaboration and the Importance of Competition Building and Managing a Tourism Cluster Data Collection and Analysis in the Tourism Sector Marketing Research and Special Interest Tourism Conclusion Exercises Case 1 - Community-based ecotourism in the North of Benin Case 2 Tourism and the Destination Labour Market in Himalayas of Nepal 

Block 2    Principles of Sustainable Tourism Development
Sustainable Development and National Wealth Sustainable Development and the Environment What is the Practical Value of Sustainable Development? Sustainable Development: Opportunities for Tourism Destinations Sustainable Tourism And Public Policy: Objectives and Indicators Conclusions Exercises Case 3 - Making communities benefit from wildlife tourism in western Serengeti Case 4 - World Birding Rally: Raising Awareness of the Value of Biodiversity.

Block 3    Sustainable Tourism and Governance
Governance, Theory and Analysis Governance, Sustainability and International Tourism Interest Groups and Rent-Seeking Tourism and Local Politics Participation and the Quality of Public Policies Conclusions Exercises Case – 5 Enhancing tourism in the Richtersveld World Heritage Site, South Africa 

Block 4    Economic Impacts of Tourism Development
The Economic Impacts of Tourism The Tourism Industry and Domestic Production Tourism and the Destination Labour Market Tourism and Macroeconomic Management Conclusion Exercises Case 6 Rancho Margot, a permanent search for sustainability in Costa Rica. Case 7 - Managing Barotseland as a Tourist Destination 

Block 5    Strategic Planning for Sustainable Tourism Development
The Pre-Planning Stage The Planning Process Participation in the Planning Process Elements of Tourism Planning Primary Objectives of Destination Planning Monitoring and Evaluation Conclusion Exercises Case 8 – Putting the bulgarian danube on the tourism map. 

Block 6    Collaboration and Competiveness
Principles of Collaboration Collaborative Strategies to Improve Competitiveness The Institutional Framework for Collaboration Conclusions Exercises Case 9 - Desert tourism as a vehicle for nature conservation: the Jordanian experience 

Block 7    Economies of Agglomeration and the Cluster Approach to Tourism Development
The Theory of Economies of Agglomeration Cluster Development And Sustainability The Role of Government Conclusions Exercises Case 10 – Community Tourism Training Exchange project in Sapa, Vietnam 

Block 8    The Role of Information, Research and Analysis
Assessing Local Capital Stocks Local Capital and the Tourism Industry Conclusion Exercises Case 11 - Branding Destinations: The Case of the Mpika, Bangweulu and Kasanka - Zambia Conclusion 

Block 9    Marketing Strategies and Special Interest Tourism
The Role of Market Research in Tourism Development Special Interest Tourism The Marketing Strategy Conclusions Exercises Case 12 - Laikipia Branding Case-study - Kenya.

Readings
The main textbooks: 
1. Sustainable Tourism: driving green investment and shared prosperity in developing countries. by Federico Vignati, Don Hawkins, Bruce Priedeaux (ISBN: 9781516873807), 2016
2. Sustainable Tourism: A Small Business Handbook for Success by Pamela Lanier (ISBN: 978-1489542236), 2013
Papers:
1. Delgado M., M.E. Porter, and S. Stern, (2010) “Clusters and Entrepreneurship,” Journal of Economic Geography, 10 (4), pp. 495-518.
2. Kozak, M. (2002). Destination benchmarking. Annals of Tourism Research, 29(2), 497–519.
3. Porter, M; Kramer, M. (2011) The Big Idea: Creating Shared Value Harvard Business Review 1/13/11 5:09 AM http://hbr.org/2011/01/the-big-idea-creating-shared-value/ar/pr Page 9 of 12.

Additional materials
Power points slides, and case studies are in the Appendix. Each lecture is strengthened with a ppt of 20 pages and a printed material for the case study on two pages. 
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