	[bookmark: _GoBack]Course Title: Sport and Adventure Tourism


	Module Leader
	School
	Campus

	Ivan Monich
	Guanxi Teachers Education University (GXTEU)
	Mingxiu

	Teaching period
	September 10
	November 12



Introduction

In the past few decades, sport and tourism professionals have realized the significant potential of sport tourism and are aggressively pursuing this market niche. To exploit sport tourism better, students will understand and appreciate the synergy of both the sport and tourism fields. These include the common contribution of sport and tourism to economic regeneration; the heightened sense of the benefits of exercise for health; and the increased media profile of international sport and sporting events. Major sporting events have become important tourist attractions, and events such as the Olympic Games can bring long lasting benefits to a host city in terms of infrastructure improvements and increased tourism. Likewise, tourism has served as an incubator for new sports disciplines such as volleyball and snowboarding which have developed into competitive events as they have grown in popularity.

Expected Learning Outcomes

By the end of the curse students should be able to:
· Examine the growth of sports industry  
· Discuss the elements in the sports marketing mix
· Explain and conduct a SWOT analysis
· Define participant consumption behavior  
· Understand the different types of consumer decision-making
· Understand target marketing of sport and adventure tourism and the requirements of successful target marketing
· Define sports products and differentiate between goods and services
· Explain the various stages of the new product development process
· Identify historical trends and significant impacts of sport marketing practices

Assessment method

Students' achievements are measured and evaluated by:
· the ability to develop a critical appreciation of the role of marketing in tourism industry;
· the ability to develop team working skills, in particular: organization, negotiation, delegation;
· the ability to build team work; co-operation; leadership; following.

Students’ achievement will be graded according to the faculty and university standard using percentages: 0%- 59% (fail); 60%-100% (pass).

	Ratio of mark (the respective sum to 100%) 

Written exam (mandatory) [60%] 
Team project based on case study assessment (presentation and report are mandatory) [20%]
Short individual papers [20%]

Examination is based upon a written comprehensive individual exam, group assignments and short individual papers.

The following grading system will be used:
Pass with distinction (75% or more)
Pass (60% or more)
Fail (less than 60%).



Syllabus (Indicative content)
The content is grouped into 11 blocks. Each block includes lecture and seminar classes (case-studies).

Block 1. An Introduction to Sport and Adventure Tourism 
Defining Sport Tourism 
Sport Tourism: The Supply Side 
A Profile of the Sport Tourism Industry
Adventure Tourism 
The Future of Sport Tourism

Block 2. Historical Perspectives of Sport Tourism
Greece: The Foundation
The Persian Empire: The Soil and the Soul
The Etruscans: Causal Influence 
Rome: The Aristocratic Expression 
Byzantium: A Glittering Civilization 
The Crusades: Picturesque and Eventful 
The Islamic Scene: Resources of the Earth
Europe: The Recovery 
The Renaissance Period 
The English Enchantment: Knowledge to Reason
The Eighteenth Century: Dominated by War 
The Nineteenth Century: The Stepping-Stones 
Mega Interests of the Twentieth Century

Block 3. Sport Event Tourism: Planning, Development, and Marketing
What Is Sport Event Tourism? 
The Sport Event Tourist Forces and Trends
Shaping Sport Event Tourism
Planning, Developing, and Marketing Sport Event Tourism
Case Study: Seminole County, Florida, Convention and Visitors Bureau

Block 4. Winter Sport Tourism 
Evolution of the Market 
Market Size 
Destinations 
Ski Field Location and Development 
The Consumer
Future Prospects 
Case Study: Whistler Resort in Canada

Block 5. Marine Tourism 
Types of Marine Tourism 
Marketing Issues 
Management Issues 
Future Prospects 
Case Study: Shoalwater Bay in the Great Barrier Reef, Australia

Block 6. Golf Tourism
Golf History and Development of Golf Tourism
The Development and Use of Golf As a Destination Marketing Tool 
Reasons for the Development of the Golf Tourism Product
 The Golf Market Product
 The World Golf Tourism Market 
Golf Tourism Effects
Case-studies

Block 7. Adventure Tourism 
The Commodification of Adventure 
What Is Adventure Tourism? 
Mountains and Commodification 
Theoretical Connections 
Case Study 1: Trekking in Nepal
Influences upon British Adventure Tourism
The Role of the Guide 
The Control of Information
 The Importance of Technological Developments 
Case Study 2: The Foundry Climbing Centre

Block 8. The Business of Adventure Tourism 
The Evolution from Lifestyle to Business 
The Business Mosaic
 Adventure Business Administration
 Adventure Business Management 
Adventure Business Finance 
Risk Management
Case Study: Canadian Mountain Holidays (CMH)

Block 9. Spa and Health Tourism 
Defining Health and Spa Tourism 
Historical Dimensions of Health and Spa Tourism 
Supply of Health and Spa Tourism 
Demand for Health and Spa Tourism

Block 10. Virtual Sport Tourism 
Overview 
Technological Advancements 
Virtual Reality Participatory Modes
Augmented reality

Block 11. Sports Marketing
In this block we will discover the complex and diverse nature of sports marketing. Moreover, a framework will be presented to help explain and organize the strategic sports marketing process. Students should become excited about the unique application of marketing principles and processes that pertain to the sports industry.
Readings

The main textbook: 
1. Marketing and Designing the Tourist Experience Isabelle Frochot and Wided Batat.
2. Sports marketing : a strategic perspective / Matthew D. Shank, Mark R. Lyberger. -- Fifth edition.

Papers:
1. Stephen Master, “Experts Discuss Sports & Mobile: The Perfect Marriage,” NielsenWire (October 10, 2011).
2. Kevin Baumer, “14 Innovations that will make Sports Stadiums of the Future Unrecognizable,” Business Insider (March 9, 2011).

Additional materials
Power points slides, and case studies are in the Appendix. Each lecture is strengthened with a ppt of 20 pages and a printed material for the case study on two pages. 
