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Introduction

The course provides some useful guidance throughout the whole process from initial ideas to writing it up and presenting the findings. There are eleven blocks which begin by outlining the nature of research and the methods typically used by researchers of tourism, hospitality and events management. Course provides some guidance on how to plan a project, and gives the practical suggestions in terms of sampling, questionnaire design and data collection. Also it covers details of approaches to data analysis in both quantitative and qualitative contexts. We explain some information for those using computer software packages such as SPSS. However, how to handle analysis ‘by hand’ is also covered. The final block shows how to write up and present findings in a variety of settings.

Expected Learning Outcomes

By the end of the curse students should be able to:
· distinguish between different research paradigms and understand when it is appropriate to follow each discourse
· understand the range of methods of data collection commonly used in tourism, hospitality and events-based research
· understand the differences of approach between pure research, market research and consultancy research projects
· determine the various stages in the planning process
· identify the ethical issues to consider when undertaking research.
· understand how to determine a sampling unit and construct an appropriate sampling frame
· appreciate the necessary criteria when deciding the size of a sample.
· explore different types of measurement scales
· provide a summary of quantitative methods, their advantages and disadvantages and when they should be used
· provide a summary of qualitative methods and when they should be used
· identify some basic principles and techniques of quantitative data analysis.
· recognise the different approaches to reading and interpreting qualitative data
· appreciate the different approaches to writing up and presenting findings in relation to the type of research carried out
· identify publication opportunities for research.

Assessment method

Students' achievements are measured and evaluated by:
· the ability to develop a critical appreciation of the role of Research methods in tourism industry;
· the ability to develop team working skills, in particular: organization, negotiation, delegation, sampling;
· the ability to build team work; co-operation; leadership; following.

Students’ achievement will be graded according to the faculty and university standard using percentages: 0%- 59% (fail); 60%-100% (pass).

	Ratio of mark (the respective sum to 100%) 

Written exam (mandatory) [60%] 
Team project based on case study assessment (presentation and report are mandatory) [20%]
Short individual papers [20%]

Examination is based upon a written comprehensive individual exam, group assignments and short individual papers.

The following grading system will be used:
Pass with distinction (75% or more)
Pass (60% or more)
Fail (less than 59%).





Syllabus (Indicative content)
The content is grouped into 11 blocks. Each block includes lecture and seminar classes (case-studies).

1 THE NATURE AND RELEVANCE OF RESEARCH 
1.1 Introduction 1.2 The Nature of Research 1.2.1 Experience and common sense 1.2.2 Thinking about research 1.3 The Characteristics of Scientific Research 1.3.1 Purposeful 1.3.2 Rigorous 1.3.3 Testable 1.3.4 Replicable 1.3.5 Precision 1.3.6 Confidence 1.3.7 Objective 1.3.8 Generalisable 1.3.9 Parsimonious 1.4 Types of Research 1.4.1 Exploratory, descriptive and explanatory research 1.4.2 Pure and applied research 1.4.3 Theoretical/empirical and primary/secondary research 1.5 The Main Research Approaches 1.5.1 Induction 1.5.2 Deduction 1.6 Research Issues, Questions and Problems 

2 RESEARCH PHILOSOPHIES AND SCHOOLS OF THOUGHT
2.1 Introduction 2.2 The Nature of Knowledge and Reality 2.2.1 The ‘ologies’ 2.2.2 Schools of thought and paradigms 2.3 Positivism and Phenomenology 2.3.1 Positivism 2.3.2 Phenomenology 2.4 Post-modernism and Pragmatism 2.4.1 Post-modernism 2.4.2 Pragmatism 2.5 Where Do You Stand? 

3 DEVELOPING THE RESEARCH PROPOSAL AND PLAN
3.1 Introduction 3.2 Finding and Refining a Topic 3.2.1 Choosing a topic with potential value 3.2.2 Choosing a topic that interests you 3.2.3 Do some exploratory work 3.2.4 Be aware of who is saying what 3.2.5 Refining and focusing the topic 3.3 Refining the Research Question(s) 3.3.1 Using what is known already 3.3.2 Be creative 3.4 Developing Aims and Objectives 3.5 Putting the Research Proposal Together 3.5.1 What should the research proposal contain? 3.5.2 The research proposal and the research process 3.6 Ethical Considerations 

4 SOURCING AND REVIEWING THE LITERATURE 
4.1 Introduction 4.2 Why is a Literature Review Necessary? 4.2.1 Avoiding the trivial and adding something new 4.2.2 Using what has gone before – opportunities for replicative studies 4.2.3 Developing your ideas 4.2.4 Deduction, induction and the literature review 4.3 What is the Literature? 4.4 What is a Literature Review? 4.5 Sourcing, Searching, Accessing and Organising the Literature 4.5.1 Managing the literature search 4.5.2 Reading, note-taking and organising the literature 4.6 Evaluating and Reviewing the Literature 4.7 Writing the Literature Review 

5 DEVELOPING THE CONCEPTUAL FRAMEWORK 
5.1 Introduction 5.2 The Conceptual Framework 5.2.1 What is it? 5.2.2 Why is it necessary? 5.2.3 Where does it appear in a research study? 5.2.4 What does it do? 5.2.5 What does it have to do with concepts, constructs, variables and hypotheses? 5.3 Constructs and Concepts 5.4 Variables 5.4.1 Dependent and independent variables 5.4.2 Intervening variables 5.4.3 Moderating variables 5.4.4 Expressing relationships between variables 5.4.5 Considering variables from different perspectives 5.5 Theories and Models 5.6 Hypotheses 5.6.1 Causal and correlational hypotheses 5.6.2 Null and alternate hypotheses 5.6.3 Writing hypotheses 5.7 Operationalisation 5.7.1 Identifying concept dimensions 5.7.2 Identifying elements and indicators 5.8 Measurement and Scales 5.8.1 The nominal scale 5.8.2 The ordinal scale 5.8.3 The interval scale 5.8.4 The ratio scale 5.8.5 Selecting an appropriate scale 5.9 Establishing Good Measures 5.9.1 Determining validity 5.9.2 Determining reliability 

6 CHOOSING THE EMPIRICAL RESEARCH DESIGN 
6.1 Introduction 6.2 Choosing the Design 6.2.1 Justifying your decision 6.3 Experimental Research 6.3.1 Control and manipulation 6.3.2 Artificiality and validity 6.3.3 The influence and significance of experimental design principles 6.3.4 What is the relevance of experimentation to hospitality or tourism students? 6.4 Survey Research 6.4.1 Surveys and sampling 6.4.2 Communicating with the respondents 6.4.3 Advantages and disadvantages of surveys 6.4.4 Types of survey 6.4.5 Survey implementation 6.4.6 Sources and types of error 6.5 Comparative Research 6.5.1 Basic approaches to comparative designs 6.5.2 The importance of equivalence 6.5.3 ‘Intra’ and ‘inter’ comparisons 6.5.4 Comparison and other research designs 6.6 Case Study Research 6.6.1 The importance of context 6.6.2 What constitutes a case? 6.6.3 The unit(s) of analysis 6.6.4 The principle of replication 6.7 Observational Research 6.7.1 Ethnography 6.7.2 Visual ethnography 6.7.3 Netnography 6.7.4 Is observational research a good option for you? 6.8 Action Research 6.9 Mixed-method Designs 6.9.1 Which is best – singular or mixed designs? 6.9.2 Mixed methods vs mixed designs 6.9.3 Mixed designs in the real world  

7 COLLECTING THE EMPIRICAL DATA 
7.1 Introduction 7.2 Questionnaires and Questions 7.2.1 The nature of questionnaires 7.2.2 Designing unstructured/open-ended questionnaires 7.2.3 Designing structured/closed questionnaires 7.2.4 Questionnaires and validity/reliability issues 7.2.5 Mixed-design questionnaires 7.2.6 Choosing the appropriate type of questionnaire 7.2.7 Basic questionnaire design and preparation issues 7.2.8 Writing questions 7.2.9 Questions and measurement scales 7.2.10 Standard and non-standard questions 7.2.11 Questionnaire piloting 7.3 Interviewing 7.3.1 Why choose interviewing? 7.3.2 Group interviewing 7.4 Observation 7.4.1 Observation – validity and reliability issues 7.4.2 Site selection and access 7.4.3 Observational issues 7.4.4 Recording observational data 7.4.5 Observation and interviewing 7.5 Projective Techniques 7.5.1 Why use projective techniques? 7.5.2 Types of projective techniques 

8 SAMPLING 
8.1 Introduction 8.2 What is Sampling and Why is it Important? 8.2.1 Sampling and representativeness 8.2.2 Why sample? 8.2.3 Populations 8.2.4 Sample size 8.2.5 Sample selection and population characteristics 8.2.6 Sampling and response rates 8.2.7 Sampling and confidence intervals 8.2.8 Sampling and reality 8.3 Quantitative Data Sampling 8.3.1 Simple random sampling 8.3.2 Systematic random sampling 8.3.3 Stratified random sampling 8.3.4 Cluster sampling 8.4 Qualitative Data Sampling 8.4.1 Convenience sampling 8.4.2 Purposive, judgemental or criterion sampling 8.4.3 Snowball and expert-choice sampling 8.4.4 Quota sampling 8.4.5 Theoretical sampling 8.5 N = 1 Investigations 

9 ANALYSING QUANTITATIVE DATA 
9.1 Introduction 9.2 General Issues 9.2.1 Coding the data 9.2.2 Setting up SPSS for data entry 9.2.3 Entering data into SPSS 9.2.4 Checking the data 9.2.5 Selecting cases and/or variables 9.3 Descriptive Statistics 9.3.1 Frequency distributions 9.3.2 Measures of central tendency 9.3.3 Data range and dispersion 9.3.4 Uses of descriptive data 9.3.5 Scale reliability 9.4 Bivariate Analysis 9.4.1 Cross-tabulation 9.4.2 Scatter graphs and correlation 9.4.3 Statistical significance 9.4.4 Regression analysis 9.5 Inferential Statistics 9.5.1 Hypothesis testing 9.5.2 t-Tests 9.5.3 The chi-square test 9.6 Data Reduction Techniques 9.6.1 Principal components analysis 

10 ANALYSING QUALITATIVE DATA 
10.1 Introduction 10.2 What Kind of Qualitative Data Do You Have? 10.3 Basic Principles and Stages in Qualitative Data Analysis 10.3.1 Unitising and coding 10.3.2 Open coding 10.3.3 Axial coding 10.4 Qualitative Data Analysis Techniques 10.4.1 Content analysis 10.4.2 Semiotics 10.4.3 Computer-assisted qualitative data analysis (CAQDAS) 10.5 Displaying Qualitative Data 10.6 Justifying Qualitative Data Analysis Choices 10.6.1 Triangulation 

11 WRITING UP THE RESEARCH PROJECT 
11.1 Introduction 11.2 Style, Presentation and the Reader 11.2.1 The nature of academics 11.2.2 Credibility 11.2.3 Academic style 11.3 The Contents 11.3.1 The introduction 11.3.2 The literature review 11.3.3 The methodology Block 11.3.4 The results or findings Block 11.3.5 The conclusions 11.4 References in the Text and Bibliography 11.4.1 Why reference? 11.4.2 How to reference correctly 11.4.3 Text citations 11.4.4 Bibliographic citations 11.5 A Final Check Block 

Readings

The main textbooks: 
1. Researching Hospitality and Tourism by Bob Brotherton (ISBN 978-1-4462-8754-5), 2015
2. Research Methods in Tourism, Hospitality & Events Management Paul Brunt Susan Horner & Natalie Semley, 2017

Papers:

1. Visit Cornwall. (2010). Cornwall Visitor Survey 2010 Report. Available at: www.visitcornwall.com/sites/default/files/generic_files/Cornwall%20Visitor%20Survey%202010%20-%20Report1.pdf (accessed 9 April 2012). 
2. Czaja, R. and Blair, J. (2005). Designing Surveys: A guide to decisions and procedures. Thousand Oaks, CA: Pine Forge Press.

Additional materials
[bookmark: _GoBack]Power points slides, and case studies are in the Appendix. Each lecture is strengthened with a ppt of 20 pages and a printed material for the case study on two pages. 
